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1. User Account

A Merchant User account is required to
access the Sprookimanager™
Administration System
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1.1 Sign In to your Account

1. Go to your Sprookimanager client website:
http://<ACCOUNTNAME>.sprookimanager.com/

Sign In 2. Enter your email address
Email 9 3. Enter your password
Password 4. Click on the Sign In button

Forgot your password?

Py
Powered by [}
sprooki
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1.2 Forgot Password

1. Click ‘Forgot Password’

Sign In

Email

Password

<( got your pa ssword'>

Py
==l Powereacy i

sprooki

© Copyright 2013 Sprooki Pte Ltd_ All rights resenved
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1.2 Forgot Password

2. Input your registered email address

3. Click on the Submit button

Forgot Password
4. A password reset Email will be sent to

Email your inbox. Follow the instructions given
@ to reset your password.
Please enter the email you registered with when you

became a Sprooki member.

© Copyright 2013 Sprooki Pte Ltd. All rights reserved
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2. Navigation (Sidebar Menu) NEW MENU

JUNE 2015

1. Campaigns
. Promotions — Add or edit campaigns and offers and view campaign reports

. Events - Add events

©  Merchants 2. Directories
+ Profile : . . .
. Merchants — Add or edit Merchant information
Followers
e 3. Profile
Reports *  Followers —view followers by outlet

Fowered Dy

4. Helpdesk —Submit a helpdesk request to Sprooki

5. Reports — Generate or view management reports
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3. Campaigns: Promotions é

Promotions appear in the app as coupons for a certain period of time. They
can be scheduled ahead of time to start on a specific date, or immediately.
Campaigns can be created, saved, edited, published and ended through

Sprookimanager™,
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3.1 Add Campaign

Campaigns

1. Click on the Promotions tab on the menu sidebar.
Promotionsk
Events Note: Campaigns can only be created for Outlets which have
been added to Sprookimanager™. See Section “Outlets” for
outlet creation.

Directories

Profile
Helpdesk

Reports

—
Powered by

sprooki

Business Confidential & © 2015 Sprooki Pte Ltd Page 10



3.1 Add Campaign

2,

Search Campaigns| L scoren | Export [ prc | o compann g
Filter Campaigns by [T Al Morchants Al Feature Status

Campaign Target Sales  Sales *Nett Nett Redemption Failed

Campaigns

Promotions)

B CID Name Merchant Category Start End Status *TINT Users Featured Volume WValue Refnds Volume Value Volume Purch

2. Click the Add Campaign button

Note: Campaigns can only be created for Outlets which have
been added to Sprookimanager™. See Section “Outlets” for
outlet creation.
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3.1 Add Campaign

Campaigns Add New Campaign
Promotions)p
Select Merchant
SN Ceeen
Directories
Profile
RS (cance | ext
Reports
=Y
Fowered by i
sprooki

3. Select the Merchant that will run the promotion

4. Click on ‘Next’
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3.1 Add Campaign

Add New Campaign

1. Campaign Details

*Campaign Mame e

Recormmended 75 characters, up to 80 characters.
Do not end Title with Pernod.

*Campaign Description

6

e

Recommendad 500 characters with 5,000 character limit.

*Campaign Image(s)

Upload Image

Image size should be at least 512 x 512 pixels.
Supported formats PHG, JPEG, GIF. Maximum 5 files.

preis

5. Enter Campaign Name —the
headline for the campaign &
alerts.

6. Enter campaign description.

7. Upload campaign image. Images
must be in the correct file format
and size to publish the campaign.
Image size required for each user
is listed underneath the ‘Upload
Image’ button. (example: 512 x
512).
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3.1 Add Campaign

2. Campaign Values

2 Transactional ® MNon-Transactional

Retail and Coupon Value will not be displayed for Mon-
Transactional Campaigns.

*Retail Value
50 -0 |

Retail Price of the Product.

*Coupon Value
50 o |

Coupon (You Pay) Price of the Product.

*CDuEnn Limit Per.ﬁkii sar

Frequency of Coupon Downloads

*Froduct Yalume

Campaign will automatically terminate when amount purchased
reaches B5%

8. Select either Transactional (Pre-pay via
mobile) or Non-Transactional (Pay in-store)
coupon.

9. For Transactional only: Enter retail and coupon
value.

10. Set coupon limit per app user from the
dropdown menu.

11. Product Volume: sets the product/service limit
for that campaign. If there is no limit for your
campaign, we recommend setting to a
significantly high volume. (e.g. 1,000)

Note: if a campaign reaches 95% of the product
volume available, the system will automatically
end the campaign.
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3.1 Add Campaign

3. Campaign Codes
12. Enter promotion code if you want
Fromaotion Code your POS operator to enter into the
system for tracking purposes.

This Code is to be provided by the Merchant and is used for
the Merchant to tie in with their POS. Maximurm 18 characters.

13. Upload barcode image if you want to

oacode lmage use this feature to redeem coupons
| Choose File RuaRille il at the point of sale.

Imnage file should be in PMG format at 200x40 pixels.
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3.1 Add Campaign

4. Campaign Dates

14. Select Start and End dates for the

*Start Date / Time . Campaign.
dd-mm-yyyy hh:mm

*End Date / Time
dd-mm-yyyy hh:-mm

15. Select Start and End date for the
Coupon Validity Period.
e S anoc n :3 e ime gefines the guration of the . .
e : The coupon will appear in the App
The Follower Alerts will be based on the Start Date/Time between these dates unleSS ended,

*Coupon Valid Start Date / Time

dd-mm-yyyy hh:mm &
<o After the end date, a purchased or

d | ' downloaded coupon will expire and no

“Coupon Valid End Date / Time longer be redeemable.
dd-mm-yyyy hh:mm =

~
-

The Validity Start Date/Time is

m a

Date/Time unless otherwise stat

The Date/Time defines the |last day the coupon can be
redeemed. The Coupon End Date/Time should be equsl ©

later than the Campaign End Date/Time
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3.1 Add Campaign: Targeting e

L~

5. Targeting Options

all Users @ Select Profile @

ender

Fa
i
et

=
o]
D

%

0l

Activit

Save Profile

16. The system can target a promotion to appear

only to certain App Users (e.g. 20 year old) OR
Users Groups (50 year old males who have
downloaded a coupon from X date). All other
users will not be able to see the promotion.

Certain profiles, such as age, can be manually
specified (e.g. Age: custom range from 18-19)if
required.

The Targeting options feature is useful for:

A database privacy policy which requires only
the most recent users to be sent offers.
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3.1 Add Campaign e

5. Targeting Options y . ) )
Groups can be “Saved” in a list for use in future
@ All Users ® Select Profile campaigns: Example: Male over 50 years and

above, who have viewed offers.

ﬁ

Age
17. Tick on ‘Select Profile’
Gender ] )
18. Choose relevant targeting options for your
Activit particular campaign (e.g. age, gender, activity)

19. Click on ‘Save Profile’ and choose a name
for that group (e.g. Males over 50).
The new Group will be saved under the “All

Save Profile
Q- Groups’ dropdown menu.

Since Launch
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3.1 Add Campaign

6. Merchant & Outlets

Merchant
T-Eleven

*Outlets Applicable to Campaign
All Cutlets
7-Eleven@313@somerset

Cir-Click to multFselect the outlets.

Merchant Redemption Code
Teldl
5

This Code is for the Merchant to key in to the App during
redemption process.

20. Select the participating outlet(s) for
the chosen campaign.

Notes:

Only users with permission for those
outlet locations will be able to schedule
campaigns for these outlets (e.qg.
Location Admins or Merchant Users)

It is not required to enter the Merchant
redemption Code when adding a new
Campaign. It is generated automatically
from the Merchant name and Outlet

Code in the ‘Directories/ Outlets’ section.

Business Confidential & © 2015 Sprooki Pte Ltd
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3.1 Add Campaign

7. Categories
*Cateqories Applicable to Campaign e

Lifestyle a

21. Select the Categories applicable to
the campaign.

-

Ctri-Click to mult-select the categones that the Deal belongs
1o.
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3.1 Add Campaign

8. Disclaimers & Terms

*Terms & Policy

Q 22. Enter the specific Terms & Policy
for the campaign.

Aecommended 20000 characters with no limit.

Business Confidential & © 2015 Sprooki Pte Ltd
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3.1 Add Campaign

: 23. Click Submit for Approval to
m Submit for Approval submit the campaign for admin

‘Denates mandatory fiskd, user to approve. The campaign
will appear in the mobile app
after it is approved.

Business Confidential & © 2015 Sprooki Pte Ltd Page 22



N
4. Events é

Event information can appear in the application. They can be
scheduled as a one-off or repeat event and added to the user’s
calendar. Events can be created, saved, edited, published and

ended through Sprookimanager™.
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4.1 Add Event

Campaigns

1. Click on the Events tab on the menu sidebar.

Promotions

Events
Directories
Profile
Helpdesk

Reports

Fowered by
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4.1 Add Event

Campaigns T ST Al Organisers LAl Siatus ] rer

Search Events | [ scarcn’ Exm

Promotions EID Event Name Organiser (Campaign) End (Campaign) Status Alert (FIG) Response Vol.
47 Yearly Event Test Organiser#1  Wed, Mar 20 2013 Fri, Mar29 2013  Live Event Alert -
46 DailyEvent - Tue, Mar 19 2013 Sat Mar23 2013 Live Event Alert -
Directories 6:07 PM 6:07 PM
45 NewEvent4 New Tue, Mar 192013  Wed, Mar 27 Live Event Alert -
Organiser 5 11:46 PM 2013 11:46 PM

2. Click the Add Event button.
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4.1 Add Event

Add New Event

3. Enter the Event Name: the headline for the

1. Event Details event & alerts

*Event Dates

"Start Date / Time
|-:jd-rnrn-m'g.r hh:mm |J

*Event Name

4. Enter the Event Description

End Date / Time

:-'.:-rl}:lj"l;']':?;”ij 745 characiers, up %0 90 characiers. 0o nolend Tile }dd—mm—m’ﬁf hhmm |J
- Eweni5iar and End Dates defines the durafion afthe Evenland Add .
*Event Description oCalendargake e S 5. Upload an Event Image. Images must be in

Repest the correct file format and size to publish the
campaign. Refer to format and size

*Campaign Dates . .
requirements under the ‘Choose files’ button.

"Start Date / Time _
[dd-mmyyyy bhemm =

P “End Date / Time 6. Select the Event Start/End Date and time.
- d hh: =1 .
Recommended 500 characiers with 5,000 characier Bmit Id mm_w m | For events WhICh repeat) CheCk the bOX
Ea'r:a ign S1arand End Dates defines !e periad aver which e . .
*Event Images Sveniasiats wi o e Repeat. Choose the frequency with which the
™ No file chosen 2. Organiser & Venue event repeats.
mage size should be atleasi 512 x 512 pleels *ASSiQHEd tDﬂDD”CﬂtiDHI:S]
Suppaniad ormats PRG, JPES, GIF. Maximum 5 fies Tring 31345G) N . .
7. Enter the Start/End Date and Time during
. which the Event will be live in the application.

Seledied Kcaton(s) will be the defaull organkser and wenue

Choose Organiser

Choose Venue

(o soeoua] submit for Approval |
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4.1 Add Event Organiser & Venue

2. Organiser & Venue

*Assigned to Application(s)
Thang 31.H3G)

+ Choose Organiser

[ A
i
it
1
L

rgankser Applicabls o Event

LI L]

T [
acivVenue Applcabls o

] L -
] w2l

L)

¢ Choose Venue ° 10. Click the Submit for Approval button to

There is an option to add an Event Venue and/or
an Organiser.

8. To add Organiser, tick the box ‘Choose
Organiser’. Select from a list of existing
Organisers/outlets.

9. To add Add Venue, tick the ‘Choose Venue’
box. Select from a list of existing
Venues/outlets.

submit event for Admin user to approve.

Note: If Organiser is not added, the organiser will
be the application brand by default. If Venue is
not added, the venue information will be blank in
the application.
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5. Profile

Users are prompted to enter personal details such as Date of Birth, Gender and
Mobile contact information upon sign up.

This information is stored in Sprookimanager™ and can be viewed, edited and
downloaded along with the complete customer database.
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. Directories: Merchants

Merchants are retail brands which run campaigns at their

respective redemption outlets. Merchants can be created and
edited in the client system.
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6.1 Edit Merchants

Campaigns

Directories . . .
1. Go to Directories, then click on

the Merchants tab on the menu
Profile sidebar.

o Merchants »

Helpdesk

Reports

Fowered by
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6.1 Edit Merchants

Search Merchants m

Campaigns Filter Merchants by CEZ IS CI T
Directories Merchant Name Merchant Email
219 jMerchant no image Active con@users_com 01-01 313 Orchard
Merchants 4 218 JOttoman Active
Profile 217 §JWHotdog Active - B3-48A 313 Orchard
Road
HE|PdE5H 216 JHoney Creme Active - - 313 Orchard
Road
215 JCandy Empire Active - - 313 Orchard
Re po rs Road
pe— 214 JTSWJIRI Tea House Active - - 313 Orchard
Powered by i Road
Eﬂl"l}ﬂk 213 JBreadtalk® Active - - 313 Orchard
J Road
212 jHai Di Lao Hot Pot Active - - 313 Orchard
Road
211 §Saboten Active - - 313 Orchard
Road
210 jChabuton Active - - 313 Orchard
Road

2. Click on the Merchant’s Name to edit the respective
merchant’s details.
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6.2 Add Outlet

Search Merchants | w

Campaigns )
palg Filter Merchants by [IEA0E AlnEis s R Fitter |
Directories
MI[' Merchant Hame Status Merchant Email .
LU (05| Cold Rock lce Creamery | Active 0z-50 313 Orchard 1. CIICk on the Merchants tab'
Road H H
—— | under Directories, on the
95] Dockers Active - -
Helpdesk a4| cmcEMs Suspended - - menu sidebar.
Reports 93] Sakae Sushi Active - -
921 Spa Symphony Active manager@spasymphony.com.sg #B2-50051 313 Orchard
. = Road
FPowered by i
sprooki 91 YouTeck Family Active youtecki@sprooki.com na Anson Road
90y Abercrombie Fitch Active afi@af.com a7 Fitch Road
89] McDonald Active me@medonald.corm = =
88) Famous Amos Active 06-03A 18 Tannery
Lane Lian
Taong
Building
87| sStarbucks Active testi@test.com 33 test st
1-1pof 10

@ Copyright 2012 Sprooki Pte Ltd. Al rights reserved.(Build 117200
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6.2 Add Outlet

Merchant Users

Login

Given Name Family Name Attempts

Mo results...

Download All Data Add Merchant User

QOutlets belonging to this Merchant

OID OQOutlet Name Street City State Postal Code Country Phone Operating Hours

Mo results...

Download All Data Add Outlet

2. Scroll down to bottom of the page and click
on Add outlet.
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6.2 Add Outlet

Add New Outlet

1. Outlet Details

“Merchant
Fish & Company PTE v

*Outlet Name

Recommended 30 characters. Outlet Name should
*Mall

Operating Hours
Recommended 80 characters max for visibility on A,
Recommended Format:

Mon - Fri 9.00 AM - 5.00 PM; Sat & Sun, 9.00 AM - 8.00 PM;
Public Hols CLOSED

2. Phone & Address

*Country

Singapore

Outlet Phone
+

*Street

City
m

State

Singapore

Postal Code

Phone Number should include Country Code. eg. +65' 5
v = Email
Unit / Level ) |

Given Name

Family Name

4. Contact Person @

*Denotes mandatory field.

Submit Qutlet

Select Merchant

Enter new Outlet Name.

Select Operating Hours

Enter country, Street address, City
& Province of the outlet. This will be
mapped.

Enter the Postal Code of the outlet.
Enter the outlet’s primary contact
person’s details (for internal use

only).

Click on the Submit Outlet button
to confirm

Business Confidential & © 2015 Sprooki Pte Ltd
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6.3 Edit Outlet Detalls

Search Merchants | @
Filter Merchants by [T AlMalls ||

Merchant Hame Status

Campaigns

Directories

Merchant Email

Merchants » Cold Rock lce Creamery 313 Crchard
Road
Profile 351 Dockers - -
Helpdesk 941 CITIGEMS aded - -
Reports 93] Sakae Sushi Active - -
921 Spa Symphony Active manager@spasymphony.com.sy #B2-50051 313 Crchard
. = Road
Powered by i
spﬂ}uki 91| YouTeck Family Active youteck@sprooki.com ] Anson Road
90§ Abercrombie Fitch Active afi@af.com a7 Fitch Road
23] McDonald Active meo@medonald.com = =
28] Farmous Amos Active 06-03A 18 Tannery
Lane Lian
Tong
Building
87] Starbucks Active test@test.com 33 test st
1 -1 of 10

& Copyright 2012 Sprocki Pre Lbd. Al Aghts reserved (Build 117200

1. Click on the merchant’s
name for the outlet to be
edited.

Business Confidential & © 2015 Sprooki Pte Ltd
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6.3 Edit Outlet Detalls

Qutlets belonging to this Merchant

OID Qutlet Name

22 ( Pedro@ 313 @13@sumersethG} Tring313 - 313 Orchard  Singapore -
road

1-10f1

Street

Add Quilet

2. Scroll down the page, and select the outlet that needs to
be modified.
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6.3 Edit Outlet Detalls

Edit Outlet

1. Outlet Details

“Merchant

*Outlet Name
[cotton On

Recommended 30 characters.

Outlet Name should be unique and not include Merchant Name,

but t may pessibly include the Mall Name. eg. B1-01, Plaza
Singapura.

“QOutlet Code

*Mall

Operating Hours
|Sun - Thu: 10am - 10pm; Fri & Sat: 10¢

Recommended 300 characters max for visibility on App.
Recommended Format:

Mon - Fri 9.00 AM - 5.00 PM; Sat & Sun, 9.00 AM - 5.00 PM;
Public Hols CLOSED

2. Phone & Address

Count
Outlet Phone

Phone Number should include Country Code. eg. +65 91234567

Unit/Level
B1-06 to 11 & 01-06/07

Street
1313 Orchard Road

Cit
State

Postal Code
238895

4. Contact Person

Given Name

Family Name

Email

W Update Outlet

*Denotes mandatory field

3. Edit the required
fields and click the
Update Outlet button
to confirm.

Business Confidential & © 2015 Sprooki Pte Ltd
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/. Helpdesk: Creating a Ticket

If you encounter a problem that you cannot resolve by
yourself, you can submit a help ticket to our Helpdesk for

support.

All Sprooki User Guides are available online at the top of the
Sprooki Manager screen.
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/. Helpdesk: Creating a Ticket

1. Go to Helpdesk on the menu
sidebar.

Campaigns

Directories
Profile
Helpdesk

Reports

Fowered by
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/. Helpdesk: Creating a Ticket

[:| Reporter

Directories Filter tickets by [T [Raised (vyyy-mm-ad) |Elto [(yyyy-mm-dd

Profile
Date Raised
Helpdesk . .
THWL-156 Technical issues helpdesk test 3 [expand] merchant 16 Jun 2015 16
Reports THWL-155 Technical issues helpdesk test 2 [expand] location admin 16 Jun 2015 16
TLAAA 484 Tanbhmiaal fnmime ol dmmle bmmd Fmnr e ATl lmmabinm adeaie AL Ll WA4AE 42
L=
Powered by [}
sprooki

2. Click on ‘Create ticket’
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/. Helpdesk: Creating a Ticket

*lssue Type

*Surmmary of issue

*Reporter NAmMe customer or Merhant o Admin User @

Reporter contact number

Reporter contact email

App Usermame s~ wag wees mgisteang
CCIIJFIOI'I Code o cousen stiomd n Ny Coupons' of B App
*Description of i88Ue mease coovige simos takes & eooduce

Attachments ¢ s " 106" joes." o=

o e chosen

8.

Choose Issue Type (e.g. Technical,
Customer).

Enter a Summary of the issue.
Enter your name.

Enter the following details:

Contact Number

Contact Email

App username: if the issue affects a
particular customer.

Coupon code: if the issue is related to an
existing coupon)

Enter a description of the issue. Please
include as much information as possible.

Add attachment (e.g. screenshot of

Sprooki Manager, or of App).
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/. Helpdesk: Creating a Ticket

e Contact us
Directories
Profile Thank you!
Helpdesk Your issue has been successfully created.
We will respond to your issue in accordance with its prioritization.
Reports
Regards,
Sprooki Helpdesk

Powerad b)
o Business Hours: 9:00am-6:00pm, Monday to Friday Singapore time (excludes Public Holidays)

Emait heipdesk@sprooki com
For urgent issues, please contact +65-9821-6042

You will be presented with a “Thank you” page after you successfully submit the ticket.
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8. Generating Reports

1. Click on the Reports tab on the menu
Campaigns sidebar.

Directories

Profile

Helpdesk

Reports

FPowered by
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8.1 How to download data into Excel Sheet

Reports

2. Reports are available for each application. Select the relevant
1. Select Application application.

Tring 313 v
g 3. Select report type:

2. Select Report Type

—Customer Reports: includes User Profile (e.g. gender)

—Promotions Reports: only includes Promotions data (either in

3. Select Reporting Period
daily, monthly or yearly format).
4. Select reporting period (some reports are only available Since
m m the product was launched)
5. Click on the Export button to download to .csv file, or Print
e button to view on screen and save in PDF format.
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8.1 How to download data into Excel sheet

When downloaded via the ‘Export’ function, reports are available in .csv format and can
be saved as Excel files.

When downloaded via ‘Print’ function, reports are available in PDF format.

[, . e, . [T . P . e

ﬁ , @ v caibi@ody  [+[12 [+]|As Ar| |= =[] laber | SoWmpTer v [General E:

g : : £l
pate (A Cer~ (B I U Merge « | v % 3 [|%3 40 Conditonal  Bad

106 & (= f Date

' Formatting

(- 1 I I s o M I I M 1 s M I N
Day Users Total Users  Total Viewec Viewed by Al Viewed by Bl Total Shared Shared by 5o Shared by Sh Shared by En Total Volume Refund Vol Nett Volume Red:

1-Jan-13 0 i7 0 0 0 0 0 0 0 0 0 0
2-Jan-13 0 37 0 0 1] 0 1] 0 1] 0 0
3-Jan-13 0 37 g 0 g 0 0 0 0 0 0 0
4-Jan-13 0 37 0 0 0 0 0 0 0 0 0 0
5-Jan-13 0 37 0 0 0 0 0 0 0 0 0 0
B-Jan-13 0 37 0 0 0 0 0 0 0 0 0 0
7-lan-13 0 37 0 0 0 0 0 0 0 0 0 0

Daily Campaign Report - Volume - Jun 2015

Date Day Downloads Customers Total Usage
New Total Naw Total Total View View Total Share Share Share Total
Downloads | Downloads | Users Users | View by by Share by by Volume
Alert Browse Social SMS Email
01-Jun-2015 | Monday 0 0 [1] 13074 0 0 0 0 0 0 0 0
02-Jun-2015 | Tuesday 0 0 0 13074 3 0 3 0 0 0 0 0
03-Jun-2015 | Wednesday 0 0 0 13074 8 2 7 0 0 0 0 0
04-Jun-2015 | Thursday 0 [i] 0 13074 15 0 15 0 0 0 0 1
05-Jun-2015 Friday 1] 1] 5 13079 146 1] 146 15 5 1 ] 3
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Thank You
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